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3 year program that combines user experience design, 


user interface design, and digital design with a strong 

grounding in critical thinking and creative problem-solving.

With six years of graphic design experience, I am passionate 

about merging interactive and web design to create visually 

compelling, user-centric digital experiences. Committed to 

design ethics and research, I aim to use my skills in impactful 


projects that tell meaningful stories through design.

3 year program focused on typography, page layout, 

colour theory, package design, illustration, web design, 

branding, and motion graphics.
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Sania Siddiqui

514 • 462 • 7378  
ssaniasiddiqui@outlook.com

https://www.linkedin.com/in/saniasiddiqui/UX/UI - Graphic Designer, Vancouver, BC

Direct visual aspects of all campaigns (colors, layouts, fonts).


Ensure cohesive design across all channels.


Create digital assets like newsletters, emails, and banners, websites


Compile research for projects (competitor reports, color palettes).


Create brand launches such as Ardene Man, Ardene Middle East

Develop brand identity and marketing materials for product 


launch, packaging, logos, social media assets, event 


experiences, branding decks, store design and website design.


Lead ideation, customization, and execution of 


creative assets for campaigns


Lead the social media marketing campaigns across all platforms


Produce print and digital assets for all stores, & advertisements

Chief Experience Officer
2024-Present

Ivee, San Francisco

Conducted overall research, wireframing, customer journeys, 


user interviews, prototyping


Created overall branding for all applications


Led product and service launches for web and mobile applications.


Analyzed customer data and insights.


